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Abstract 

Mainstream media is credible medium due to its effective gatekeeping process. This study 

applies to examine who makes news credible during gatekeeping practice in mainstream 

media. A survey is conducted to find out in-depth information about the gatekeeper and 

gatekeeping process. As per the requirement of this descriptive research, the closed-ended 

questionnaire is used. Results indicate that editorial staff is the most effective gatekeeper in 

mainstream media. The trending topics of social media become lead news in mainstream 

media.  

Keywords: Television news, Imbalance, Mainstream media, Social media, and Digital media. 

 

1.0 Introduction  

The concept of gatekeeping was given by Kurt Lewin in the year of 1943. But it was identified 

in the year 1922 literature (Cherry, 2020; Steele, 2018). The initial idea of gatekeeping in 

reporting was founded in a specific news industry sub-profession, and a specific technological 

substrate (Bro & Wallberg, 2015). Gatekeepers are mainstream press experts, particularly 

reporters and editorial staff, who decide what topics to cover and what details to include in the 

articles. These gatekeepers impact the information about politics and other pressing issues that 
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consumers evaluate. And by extending, they impact the final results of political campaigns and 

elections (Lewis, 2020). 

A combination of organizational considerations, new standards, and readers’ interests drive the 

systematic bias in the stories that journalists and editors choose to publish. We know that the 

resulting news content tends to focus on stories that are, for example, more sensational, 

uncommon, and contentious, or located nearby (Soroka, 2012). Mass media is one of the best 

ways to disseminate information among readers, viewers, and audiences. Media can be divided 

into two mains i.e., mainstream media and social media. Mainstream media is more popular 

and accurate than social media because of certain characteristics like gatekeeping, cross-

checking, etc. Although mainstream news (TV) organizations are facing a crisis like 

misinformation and disinformation because social media like Facebook, YouTube, WhatsApp, 

and Twitter are sharing and discussing news without the direct involvement of professional 

journalists (Bowd, 2016).  

It is the role of media/TV journalists, reporters, and editors to filter the news in a very important 

and effective way. Television gatekeeping is a main conceptual assumption in creating 

distinctive pictures. Moviegoers can watch "Chup" to learn more about film reviewers and the 

impact they have on filmmakers and the industry (M. Kumar & Sharma, 2022). Whether or not 

spectators should be considered "gatekeepers" in today's social media era is an issue the film 

explores. News images typically rose to fame by being prominently displayed on prestigious 

media top stories. Elite media organizations have become the gatekeepers with the emergence 

of social media (Dahmen & Morrison, 2016). It depends upon the nature of the medium and 

other elements like timeliness, significance, proximity, human interest, etc. The ability to 

disseminate information and communicate with others is a key function of social media quickly 

and easily. Informational content can be sent to and gathered from the intended audience via 

these SNS using mobile applications. The total news cycle is affected by factors such as social 

media censorship and the pressure of political parties ( satish Kumar et al., n.d.).   

2.0 Review of literature  

Gatekeeping is the process of culling and crafting countless bits of information into the limited 

number of messages that reach people each day. According to a study, media trustworthiness 

ratings were used to predict online fake political news exposure (FNE) among internet users in 
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five Gulf countries. In two of the five nations, respondents' news media credibility ratings 

negatively predicted FNE. Blocking bogus news online was this study's strongest finding 

(Martin & Hassan, 2020).  

Gatekeeping curriculum in social work is vast. In a study, the authors explore the necessity and 

issues of gatekeeping in sociocultural work programs. The research evaluates the literature on 

gatekeeping in human work programs, addresses gatekeeping legal considerations, and outlines 

sociocultural work program obstacles to implementing gatekeeping processes. The study 

proposes integrating the council on social work Education's Educational Policy and 

Accreditation Standards (EPAS) for gatekeeping abilities in social work programs (Elpers & 

FitzGerald, 2013).  

Media let people know about the news and provide a platform for people to get effective news. 

The more you filter the news and information, the more you get accurate and unbiased news 

and information (Ismail et al., 2019). As part of his study, the author herein analyses 

gatekeeping and the protest paradigm in a social media-driven news ecosystem. Since digital 

networks are changing the landscape of mainstream media, this research utilizes theme textual 

analysis to demonstrate that reporting of social protest in establishment media is not 

consistently clean.  

Due to social media's dominance nowadays, editorial control is in the hands of the readers. The 

audience now chooses and directs how the story gets to the readers. The actual gatekeeper is 

therefore the audience. The audience obtains its news from a variety of sources, including 

Twitter and Facebook. This study seeks to understand media priming, veracity, and BJP-

authorized post perception. They did the content analysis. The findings show that uncorked 

posts in the news are perceived neutrally and positively. BJP’s tweets are not media primed. 

Mass media primes Twitter with celebrities, and inflammatory comments in the news (Sharma 

& Goyal, 2018). 

Many aspects affect the news that is chosen. Reporters need to be aware of low-trust 

information, investigate every aspect of the live reporting environment, and explain to viewers 

why they are seeing what they are seeing and why not. Social networking sites on the internet 

have more fake news than traditional media outlets. They discover that more gatekeeping is 

necessary for online media to monitor legitimacy (Blassnig & Esser, 2022). The essential 
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component of any story is balance. However, the greatest disparities are in the political and 

audience spheres. The tale has been twisted to fit a different slant, which increases its fake 

news potential. Therefore, gatekeeping is urgently needed in the news to counteract inequality. 

When our study opens a wide window of gatekeepers on media news content and pinpoints the 

precise characteristics that control and affect news, we participate in the in-depth investigation 

(Peck, 2020). 

3.0 Methodology: The present part of the study contains research objectives, research design, 

and sample design.  

3.1 Research Objectives: The following are the research objectives. 

Ro1: To know the factors affecting the news selection process in media.  

Ro2: To investigate the financial and political effects of gatekeeping process in news media. 

Ro3: To find out the relationship between the trending events on social media and the priming 

of events in mainstream media.  

 

3.2 Research design: 

We did descriptive research based on a quantitative approach and collected data with the survey 

method. We applied a questionnaire as a technique of data collection. We opted cross-sectional 

research design.  

3.3 Sample design:  

The universe is all the viewers/readers/listeners of mainstream media and social media. The 

population consists of all the viewers/readers/listeners who are university students. The 

sampling unit consists of media students at various universities in the Jaipur district.  

3.4 Timeframe of the study: 

We collected data between October 12 to December 2022.  

3.5 Study variable: 
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We got the primary information from the survey and used nominal and ordinal scales to figure 

out the variables. In this study, we looked at dependent variables like political and commercial 

influence on news content, and impact on the selection of news for media. 

3.6 Research tool: 

We used Statistical Package for Social Science (SPSS) version 20.0 to look at and analyze the 

data. We also put a lot of data on paper with the help of MS Office.  

4.0 Analysis: The present analysis is based on simple percentage analysis.  

4.1 Need of gatekeeping of the content broadcasted on DD and AIR. 

 

Graph 4.1: Need for gatekeeping of the content broadcasted on DD and AIR. 

A democratic government in any country needs to give the media the freedom and resources 

they need. Here, it's up to the media to make sure they don't take advantage of their power. 

India's Doordarshan and All India Radio have long been renowned for their respectable and 

well-balanced news coverage. Graph 4.1 indicates that 13% of total respondents firmly believe 

that gatekeeping is not necessary for the news content broadcast on Doordarshan and All India 

Radio. While 17.4% of respondents disagree with this notion. While 26.7% of respondents 
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believe that there should be some sort of gatekeeping of the content that is broadcast on AIR 

and Doordarshan, 6.6% of respondents are in complete agreement with this statement. The 

remaining 36.3% of respondents do not have a definite opinion regarding this issue. 

4.2 Commercial effect on news media  

 

                                 Graph 4.2 Commercial effect on news media. 

In the modern period, it is highly challenging to shield the media from the effect of 

commercialism. But, if news reporting's objectivity is entirely dominated by capitalism, 

democracy and the spirit of democracy suffer. Let's look at graph 4.2 to see how much sway 

the industry has over the media. Over half (54.1% to be exact) of those polled in the survey 

said that business played a role in shaping the news. About 17% of people are still not sure 

how they feel about this. Only 24% strongly agree with this statement. About 3% of people 

disagree with this notion, while 2.5% strongly disagree with the premise that the economy 

affects news. 
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                                               Graph 4.3 The political effect on news media. 

Politics is an essential part of the news. The impact of news implies political parties and 

political personalities, while political reactions also become a part of the news. In such a 

scenario, news media can also be influenced by politics, which forms a way wherein 

democracy and democratic feeling are frequently harmed. According to the data presented in 

graph 4.3, around 48% of all respondents agree with the statement that politics influences the 

news media, while 34.5% of individuals strongly agree with this viewpoint. On the other hand, 

approximately 6% of respondents disagree with this assumption, with 1.8% of those 

respondents strongly disagree. 

  4.4 The most impactful element for the selection of news in media 
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                            Graph 4.4: The most impactful element for the selection of news in media. 

There is a lengthy procedure behind the presentation of news on DD and other mainstream 

media platforms. The news is influenced by several different factors. According to graph 4.4, 

a total of 30.4% of respondents feel that editors are responsible for the selection of news, while 

26.7% of respondents believe that the management of the media organization is responsible for 

effective gatekeeping. The same 26.7% of respondents have the opinion that the Ministry of 

Information and Broadcasting is equally accountable for it. Approximately 17% of people 

believe that reporters are responsible, 8% of people believe that advertisers are responsible, 

and approximately 9% of people believe that other factors are responsible for the selection of 

news in media. 
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                                 Graph 4.5: The most influence on the news content. 

The news content of a bulletin is the fundamental and most significant component that 

contributes to the podcast’s value, credibility, and popularity. But some other elements are 

contributing to news content selection. According to the data presented in graph 4.5, around 

42% of all respondents believe that editors have the most effect on the content of the news, 

while 31.3% of people believe that reporters have the most influence on the substance of the 

news. On the other side, 15.1% of individuals think that sub-editors provide the same function, 

while approximately 12% choose not to use any available options. 
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                     Graph 4.6: Greatest influence on the acceptance or rejection of news. 

When deciding what news to publish, broadcast, or televise, various platforms use a variety of 

criteria. The judgement regarding the acceptance or disapproval of the news is based on several 

different internal and external factors. According to the data in graph 4.6, almost one-third of 

all individuals believe that political pressure is the primary factor that determines whether the 

information is accepted or rejected. While the influence of internal components of a media 

organization and economic pressure are similar at 21-21%, societal considerations account for 

11.4% of the decision to refuse or approve news. On the other hand, 11.6% of people feel that 

additional reasons are also responsible for news selection and rejection. 

4.7 The trending events on social media are prominently taken by news outlets. 
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Graph 4.7: The trending events on social media are prominently taken by news outlets. 

The primary role of the media is to inform the general public about recent happenings. 

However, it is frequently seen that news outlets place a greater emphasis on the themes that are 

running on social media. Graph 4.7 shows that over half of all respondents agree, and 10.3% 

strongly agree, with the statement that news sources prominently publish and display popular 

events from social media. Besides that, 13% of people do not agree with this assertion, and 

roughly 3%  people strongly disagree. However, 28.9% of persons consider themselves to have 

no opinion on this matter. 

5.0 Result, discussion, and conclusion:   

5.1 Result: More than one-third of the population supports censoring DD and AIR news 

content, while one-third of the population opposes it, and the remaining sixty-seven per cent 

have no opinion. The majority of respondents believe that financial considerations indeed 

influence the news media. Few people disagree with this notion, but about one-fifth of 

respondents are indifferent. More than three-quarters of all respondents believe that politics 

does affect the news media. Fewer than one in four people do not have an opinion on the topic, 

and an almost insignificant number of people hold the view that politics does not influence the 

news media.  
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According to the poll results, two-fifths of all respondents believe that editors have the most 

effect on the topics covered in the news, while more than one-fourth of all people believe that 

reporters have the same amount of influence. Three out of twenty respondents believe that sub-

editors have the most impact on the news content. About one-third of all participants believe 

that political pressure has the greatest impact on whether the news is acknowledged or rejected. 

One-fifth of individuals believe that commercial pressure and internal components of media 

organizations are equally influential in determining whether individuals accept or reject news. 

The research project demonstrates that three-fifths of people agree that news outlets make a 

big deal about events that are popular on social media. Nearly one-tenth of these people 

strongly agree with this statement. Less than one-third of people are not sure how they feel 

about this. 

5.2 Discussions:  

Meyer (Meyer, 2021) states in his/her study the impact of a court's press release on media 

vetting. This research looks at the frequency with which the media covers court news releases. 

The result indicates that news article being covered by the news increases when it contains 

specific principles, such as dispute, power and influence, consistency, or recognition. 

According to the scope of the present study financial pressure and the internal dynamics of 

media organizations have a considerable impact on the content of the news and play an essential 

role as gatekeepers. 

Møller (Møller, 2022) seek to investigate the adoption of algorithmic news recommendations 

in the Nordic daily press. The current study describes the most influential factor in media news 

selection. We extended it as the management of media organization, the I&B ministry, 

journalists, and marketers also playing role in gatekeeping of news.  

Salonen et al.(Salonen et al., 2022) explore their study of the post-publication gatekeeping 

process. They investigated the significance of social engagement and social dialogue in news. 

In addition, the present study delves deeply into editorial vetting in news media. The study also 

included the impact of economic and political issues on news gatekeeping.  

Burkey (Burkey, 2019) pointed out in his study that multimedia consumers are both news 

spreaders and gatekeepers. While the current study investigates the impact of social media on 
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mainstream news selection. There is a positive synergy between the news of mainstream media 

and the trending issues on social media. 

 

5.3 Conclusion: 

People believe that content from DD and AIR should be regulated. People believe that political 

and economic factors impact the news selection process. Editors have a crucial role in the whole 

gatekeeping process. Political pressure strongly affects the acceptance or denial of news. 

Mainstream media outlets cover and promote trending stories on social media. 
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